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The policy of direct cross strait opening Taiwan tourists doesn’t transfer to the 
mainland via Hong Kong and Macao, The cost of travel time and fee reduction it is 
good to the mainland tourism trends this benefit tourism and convenient way of 
traveling to the mainland for Taiwan tourists to the substantial increase in the 
incentives. Because of time and cost reduction and environment towards a favorable 
direction, while the tourists spend weekend into a short tourism to the mainland this 
trend of development makes this research to look more worthy of study. 
In this study based on cluster analysis more comprehensive cross-strait direct 
flights from the travel demand and tourism to the mainland of purchase behavioral 
factors from the interaction of various variables in the cluster analysis discussed in 
marketing consumer Behavior of the specific application, analysis of the factors that 
will influence whether to purchase and from the cross-strait direct flights travel 
demands and purchase behavior of tourists mutual influence the relationship between 
the empirical study to explore new theoretical perspective and to build a travel 
purchase behavior relational model. Structure of the text this study specifically, 
include the following three parts:  
Chapter II is part of the basic theory. First definition of theoretical basis concept 
of consumer behavior and patterns described the theory of meaning-related to define 
focus on the tourists to explore the theory of purchase behavior In the Economic and 
literature analysis and established the Taiwan travel consumer purchasing behavior 
in mainland of a conceptual framework as in this paper core. 
The second part includes ChapterⅢ、Chapter IV. In ChapterⅢ  Mainly 
discusses TTMPB Taiwan tourists to the mainland tourism purchasing behavior 
model of a conceptual framework. This is generated a conceptual framework is 
based on an integrated multi-disciplinary theory, based on the new theoretical model, 
this article especially from the tourist point of consumer purchase behavior, demand 
for cross-strait direct flights, and the interaction between tourists purchase behavior 
and relationship between the structure and research methods from the empirical 
study of Taiwan tourist demand for cross-strait direct flights and tourism purchase 
behavior of new theoretical. and then Chapter IV. mainly discusses the evolution of 
cross-strait tourism development to the analysis process of flights on the whole as 
people on both sides at close multi-frequency interaction has begun to change each 
other's impressions and thus further enhanced the social basis of cross-strait 
relations. 
The third part of the paper focus for the study which includes Chapter V. 、VI, 
andⅦ. Starting from the fifth chapter use empirical study of the previous chapters 
the conclusions and findings of the survey analysis in constitute content of the travel 













statistical methods for exploratory factor analysis (EFA), and then purchase behavior 
of tourists study found the conceptual theoretical framework by the Tourism 
purchase behavior, etc. through the exploratory factor analysis results as well as a 
comparison with the conceptual model and this study is Taiwan to mainland tourism 
purchase behavior model. Abbreviation as TTMPB model. 
ChapterⅦ. This chapter described the main part of cluster analysis in which a 
basic partition method K-mean analysis of the main advantages of the analysis 
simple fast and effectively with large data from a statistical point of view of both the 
number of cluster K-mean Analysis of the initial classification process is an effective 
way. Finally, travel purchase behavior based on cluster analysis study framework of 
hypothesis validation through the group after clustering analysis followed by the 
emerging multi-factor clustering groups analysis of variance, this study Tourism 
purchases have had 10 assumptions to achieve significant results, so this study the 
factors affecting the relationship between the variables in each hypothesis is 
significant established. 
Statistical analysis of the results from this study point of view, Taiwan tourists 
that the incentive for cross-strait direct flights to the mainland is a major factor in 
tourism, and larger than the other prices and tourism costs. However, Taiwan on the 
mainland of the sustainable development of tourism, providing tourists travel 
convenience and lower travel costs are the main cause can not be ignored. This 
empirical study shows that Taiwan tourists purchase behavior to the mainland by the 
demand, attitude, motivation, involvement, tourism product attributes and 
destination image, such variables as the direct effects and analysis of the conceptual 
framework of the theory of the result is significant. At the same time, this study also 
shows that demand for direct cross-strait passenger utility to create the value greater 
than other factors, Empirical analysis of this study showed that Taiwan tourists of the 
interests of cross-strait direct flights to create value and the intention of traveling to 
the mainland to the significant of the purchasing behavior. Generally it still needs to 
study further in this dissertation in the future. 
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